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ENGLISH VERSION

Instructions : (1) As per the instruction No. 1 of page No. 1.

(2) Question - 1 i1s compulsory. It carries
10 marks.
(3) Remaining each question carries 12 marks.

1 Answer in brief :

ey
)
3)
4)
()

Give the idea of consumer product.

Give the four illustration of speciality goods.
What is meant by vertical market ?

Give the definition of product planning.
Give the meaning of E-marketing.

2 Give the definition of services. Discuss its characteristics.

OR

2  Explain the marketing mix of Industrial product.

3 (a)
(b)
3 (a)
(b)
4 (a)
(b)
4 (a)
(b)

Give the difference between Consumer product and Industrial
product.
Explain any three characteristics of Industrial goods.

OR

Explain the distribution channel in the marketing mix of
consumer product.
'E-marketing scope is wider' Explain it.

Explain any three characteristics of consumer product.
Discuss the shopping product.
OR

Relate the importance of marketing research in the marketing
of Industrial product.

Explain the difference between convenience goods and
speciality goods.

5  Write short notes : (any two)

ey
)
3)
4)
()
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Installation
Marketing of engineering goods

The problem of marketing in India
Product planning in the marketing of services
Consumer Protection Act, 1986
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6 Case Study :

Aditya Ltd. has been engaged in the mobile services since last
25 years and it has extended its services all over the country. Its
market share is 70%. Since last five years numerous companies
have entered this industry, implementing different schemes to
attract customers up till now It has tried to maintain its position
in the market by providing best services to the customers, but in
the recent circumstances the marketing executive believes that
different aspects will have to be considered to face competitors in
the industry :

Questions :

(1) Which media of advertisement should be adopted by
Aditya Ltd ? Why ?

(2) Which strategy should Aditya Ltd. implement to maintain
its market share ?
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